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	126/106  Krungthonburi Rd., Banglumpoo Lang, 
Klongsarn, Bangkok 10600, Thailand 
Tel: + (66) 02 439 4848  
Web: www.thaiorganictrade.com  



License for the Use of IFOAM Global Organic Mark
CONTRACT
between:

<Name of the operator> 
hereinafter referred to as ‘the client’:

Legal registration:


Address:


Telephone:


E-mail:


Represented by:


and

Thai Organic Trader Association (TOTA)
hereinafter referred to as ‘the agent’
Legal registration: trader association

Address: 126/106  Krungthonburi Rd., Banglumpoo Lang, Klongsarn, Bangkok 10600
Telephone: + (66) 02 439 4848  
E-mail: admin@thaiorganictrade.com
Represented by: Vitoon Ruenglertpanyakul (as TOTA chairperson)
The parties agreed as follows:

1. Preamble
Established in 1972, the International Federation of Organic Agriculture Movements (IFOAM) has been working in the area of organic standards and certification requirements for more than 30 years. IFOAM now represents more than 850 organizations from more than 120 countries, and manages a set of norms, known as the IFOAM Norms. The IFOAM Organic Guarantee System is a set of services related to organic standards and certification developed by IFOAM. Launched in 2011, the Global Organic Mark is one of the services offered under the new IFOAM Organic Guarantee System. The Global Organic Mark is a product logo made available for the purpose of enabling product operators and handlers to place the logo on products that are certified both according to a standard part of the IFOAM Family of Standards and by a recognized organic certification body, provided that the operator or handler of such products has signed this contract with an IFOAM authorized Agent regulating the use of the Global Organic Mark. 
The Global Organic Mark is available in various formats to clients in order to facilitate effective use of the logo. However, the following logo depict the standard regional version of the Global Organic Mark in Asia:
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The Global Organic Mark is the property of IFOAM and registered as a protected trademark. Its use by any person or entity other than IFOAM is regulated under IFOAM's Policy 43 on the Use of the Global Organic Mark, this contract, and applicable law. 
TOTA has signed an agreement with IFOAM that regulates the exclusive right of TOTA to license the use of the Global Organic Mark operators with their seat in Thailand. 
Established in Thailand, with the seat in Thailand, TOTA was founded in October 2005 with a common goal to enhance the organic movement in Thailand, in particular, understanding on organic products of Thai consumers and market expansion. The TOTA members consist of private companies involved with certified organic production and trade. TOTA is also an IFOAM member.

2. Scope of the Contract
This contract regulates the nonexclusive right of the client to use the Global Organic Mark on any recognized certified organic product (means, the standard is accepted in the IFOAM Family of Standards and the certification body is accredited by IOAS or corresponding regulatory agency in accordance with IFOAM Policy 43) and/or any communication materials related to such product.
3. Obligations of the agent  
For as long as the relevant products of the client meet the criteria for use of the Global Organic Mark and this contract remains in effect, the agent shall:

· provide the Global Organic Mark’s graphic files in all available formats to the client;

· engage in activities promoting the benefits of the Global Organic Mark for organic agriculture and the certified organic products market; and 
· provide information to the public regarding the Global Organic Mark.

4.
Obligations of the client 
For as long as the relevant products of the client meet the criteria for use of the Global Organic Mark and this contract remains in effect, the client shall:

· submit its yearly product data, including product sales data, as requested by IFOAM or the agent;

· pay fees due as set by the agent;

· provide all other information, answers to questions and documents which may be required in order for the agent to either verify compliance with the criteria for use of the mark or control the use of the mark on the market (this may include the organic certificate of relevant products);

· ascertain that the Global Organic Mark is only used on product ranges agreed upon with the agent, and for certification status as notified to the agent;

· immediately notify the agent of relevant changes to the range of products on which the mark is being used, or to changes in the conditions for certification of this range of products;

· use the Global Organic Mark only in the exact formats provided by the agent (changes of the design, colors and proportions are strictly prohibited); and

· display the Global Organic Mark in compliance with the requirements provided in this contract and as provided by the agent.
· adhere to administrative rule set by the agent
5. Disclosure of Documents and Findings
Data related to the nature and certification status of the products of the client bearing the Global Organic Mark, and basic data related to the client, may be disclosed to the public. Sale figures of the client will not be disclosed to the public.

6. Appeal Procedures
Disputes shall be settled directly with the agent. In case this is not possible, the client has the right to appeal decisions taken by the agent to IFOAM in writing with detailed reasons for the appeal within four weeks after the communication of the decision. The IFOAM Executive Board shall render IFOAM’s final decision.

7. Use of the Global Organic Mark
The client shall be entitled the nonexclusive right to use the Global Organic Mark on the products registered with the Agent, which may be amended by mutual consent, confirmed in writing, of the client and the agent. If, in the sole discretion of the agent, the client uses the Global Organic Mark in a way that negatively affects the reputation of the Global Organic Mark, of the agent or of IFOAM, the agent is entitled to deny the client the right to use the logo.

The Global Organic Mark shall not be used in any manner that may cause or potentially cause consumers or potential buyers confusion, such as use causing consumers or potential buyers to believe the Global Organic Mark applies to products that are not covered under this contract. The client acknowledges the absolute global and exclusive rights of IFOAM to the Global Organic Mark and the term “IFOAM”. The client will assume responsibility for its use of the mark, with no warranty by the agent or by IFOAM. In particular, the agent and IFOAM shall not be liable for the infringement of any trademark or right of a third party. It is in the discretion of IFOAM to seek and maintain trademark registration. 
8. Termination
This contract may be terminated by either party with a period of three months to the end of any calendar year. After termination the client remains bound to the acknowledgement of the absolute goal and exclusive rights of IFOAM to the Global Organic Mark and the term “IFOAM”.     
9. Liability
The agent’s and IFOAM’s contractual liability is limited to damages caused by intentional acts or omissions, or by gross negligence.  
10. Severability 
Should any provision of this contract be or become ineffective, the validity of the remainder of the provisions shall continue to be valid.

11. Applicable Law and Jurisdiction
The parties shall make every reasonable effort to amicably settle disputes. Any disputes arising out of or with respect to this contract shall be governed by Thai law. Rules on conflicts of law shall not apply. The Courts of Bangkok shall have exclusive jurisdiction. 
12. Communication
All communications affecting the terms and conditions of the contract and concerning its performance shall be in English and in text form. Such communications shall be delivered on paper, by fax or by email.

	The client

Signature / name /date 
	

	TOTA

Signature / name /date 
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